Recitation 04 - Know Your Neighborhood

OBJECTIVE

An in depth discussion of “what is journalism and who is a journalist?” Why is it important in a digital
24/7 media world for news consumers to know what “neighborhood” they are in? Students will learn
the first rule of News Literacy: Know which neighborhood you are in.

Organization

1. Take attendance

2. Emphasize the importance of keeping up with assignments (40% of final grade)

News Quiz

In addition to the questions you are developing from your discussion board, or other
methods, we supply stock questions about lecture and about readings. See the Google
documents folder of Quiz Questions.

Recap Lecture

The characteristics of journalism:

o Verification: evidence that establishes or confirms the accuracy or truthfulness of a
particular account, story, or claim

e Independence: free from the control, influence, support, aid, etc., of interested parties;
avoiding comflicts-of-interest and other situations that can affect one's work

e Accountability: subjecting oneself to the standards of other journalists and to oversight
from one's peers; being responsible and answerable for one's work

A journalist's primary focus is to inform the public. Journalists should never intentionally deceive or
manipulate (by omission or commission). A journalist's first obligation is to the truth.

Taxonomy Chart

Students were assigned to bring a filled-in taxonomy chart they completed. You will have a
completed copy in the background material. Go over their ideas and the standard chart in detail.
You can do this on the board in front of the room. Go over the definitions again and ask the students
to give other examples. This is a key document for the course. We will post a clean and correct
version, but it is important students actively work to fill it out on their own so they wrestle with the
ideas and with the taxonomy process. The in-class review usually takes 15-20 minutes, and is the
kind of lower-order-thinking work that forms a foundation for higher-order analysis later.
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Applying VIA to the neighborhoods concept.

Verification

Independence

Accountability

News

An essential part of
journalism is ensuring
that stories are accurate
and truthful.

In order to be fair and
accurate, journalists
must not fall prey to
outside influence. Their
goal is to inform the
public.

Journalists and news
organizations stand by
their work, take
responsibility for their
methods and content,
admit when they are
wrong.

Entertainment

Dramatic storytelling
often trumps truth and
accuracy. Entertainers'
goal is to amuse.

Entertainers are not
really concerned with
independence.

Entertainers usually
stand by the quality of
their work.

Promotion Though laws prevent Promaotion is inherently It is often not apparent
outright deception in ads | not independent; the which ad agencies and
and publicity, people doing the publicity firms produce
exaggeration and one- | promotion have a vested | promotional materials.
sidedness are the interested in the thing or
hallmarks of promotion.  person being promoted.

Propaganda Truthfulness and Inherently not Propagandists are often

accuracy are the
enemies of propaganda,
which seeks to deceive
and demonize with the
purpose of rallying
people to a cause or

party.

independent.

opportunistic, attach
themselves to a cause
for their own benefit.

Raw Information

At this stage information
has not been filtered or
verified.

May or may not be, but it
can be difficult to tell.

Often anonymous,
especially on line, where
user names and aliases
disguise the people who
share information.

Review Assignments

YouTube Video Assignment — discussion and debate: Push students to use/refer to the taxonomy
during this discussion of the You Tube Videos assignment.

Are the YouTube clips that we posted on Blackboard journalism or unfiltered information? Can
discuss what the proper name for information on the Internet is? Raw? Unfiltered? Can show the
clips if you have a computer capable classroom, but watching these was part of the assignment.

Discuss each clip:
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1. Clip 1: http://www.youtube.com/watch?v=8GUI1gcJFS8

Is this just a video of soldiers involved in battle? Ask: what neighborhood are you in? Why is this not
journalism or news? It is raw information. Who recorded it? Who are they answerable to? What
process of verification did it go through? If students do not notice this, be sure to point out the
source of this video: It looks like raw footage, but at the beginning and end MARINES.MIL is cited as
the source

2. Clip 2: http://www.youtube.com/watch?v=0YD7T4yWt6U

In this video from YouTube, a CNN reporter delivers information about U.S. military statements
about al Qaeda fighters finding safety in remote Afghan mountains. What neighborhood are we in?
News? It is identified as a CNN report. The reporter is identified. Does it have verification?
Independence? Accountability? Can discuss what we mean by these terms regarding this video.
Does anyone fear that this comes from someone other than CNN and was doctored on the Internet?
Overall it looks as if it is a solid, news report.

3. Clip 3: (several options)
http://www.youtube.com/watch?v=KK5ms-BtGz0
http://www.youtube.com/watch?v=6C8xYT8U7Jg
http://www.youtube.com/watch?v=mMo_vg4Xnpc

My Iraq Music Video: What neighborhood? Why? It is raw information with an entertainment
element. Is he a journalist? What is his purpose here? To whom is he accountable?

The overall point is that a news consumer has to be aware, especially on the Internet of what
neighborhood he or she is in. It takes some work, takes so analyzing of the material. You
cannot accept everything or anything that comes on the Internet as news.

If you're looking for more options, here’s raw footage the AP obtained from the Department
of Defense: http://www.youtube.com/watch?v=qv-7THwWjRVZA

And here’s a report from the Pentagon Channel that looks like journalism but is not
independent: http://www.youtube.com/watch?v=84yoe42p6eo

Class Discussion

Who is ajournalist?

Is Jon Stewart a journalist? Why or why Not? Does he deserve this attention? Is he worth watching?
Why? Why not? But is he a journalist? Is he independent? Does he verify his material? To whom is
he accountable?

To distinguish journalists from non-journalists, test whether they meet the important criteria
mentioned above:

o focuses above all else on informing the public
e subjects work to a disciplined-level of verification and transparency
« stands behind work and is accountable for it

o does not subjugate journalistic mission to other interests (e.g. financial or personal gain) or
otherwise compromise independence

e does not intentionally deceive, manipulate information, or place entertaining an audience
above the value of telling the truth
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Ask: by these standards, do you think Jon Stewart qualifies as a journalist? What about other
prominent public figures sometimes considered journalists, like Bill O'Reilley, Rachel Maddow, or
Julian Assange?

Un-blurring the Lines Between Journalism and Other Information

It can be instructive to use one topic or issue to illustrate the different information neighborhoods.
Scott Kravet has put together a series of examples using the Park 51 Islamic Center (a.k.a. the
“Ground Zero Mosque”).

o Political Ad — Blurring with Propaganda

Bob Turner (running against David Weprin) (30 secs) - Send a Message TV Ad (3rd
video down on his homepage)

http://www.bobturnerforcongress.com/Home.aspx
o Political Ad produced by the National Republican Trust PAC (30 sec)

http://www.youtube.com/watch?v=mjGJPPRD3u0

e Ad supporting and seeking financial support for Islamic Center (over 3 minutes)

Produced by Eid Films (http://www.eidfilms.com/about-us/)

http://www.youtube.com/watch?v=RvuwShNrdHI

e Raw Information blurring with Entertainment

Animation on YouTube in support of Park 51 (2 minutes)
http://www.youtube.com/watch?v=kKEQk49ueWTc
e Raw Information

Young Woman voices support (1 minute)

http://www.youtube.com/watch?v=KJHG-gagmDs

Teenager voices support (3.5 minutes)
http://www.youtube.com/watch?v=UMX]F9g1b8Q

A Reverend speaking for Park 51 (1 minute)
http://www.youtube.com/watch?v=USjqbdk9Azg

A Rabbi speaking for Park 51 (1 minute)
http://www.youtube.com/watch?v=ex7qSJ56 Ic

« Entertainment

Music Video against Park 51 (3.5 minutes)

http://www.youtube.com/watch?v=etjKzxhaPgU

e News - Fox News Report
http://www.youtube.com/watch?v=0SgRxSqcN7Y

e Publicity — Press Release from PRWire

http://www.prnewswire.com/news-releases/muslim-leaders-and-developers-of-cordoba-house-
community-center-in-lower-manhattan-thank-supporters-95658654.html
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Announcements
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