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RETHINKING

The Way Business Schools Teach Business

e

For additional information about
' Stony Brook University’s MBA programs, contact: \
College of Business = ' D
Stony Brook University < -~
Stony Brook, NY 11794-3775

STONY BROOK HAS AN MBA Web site: www.stonybrook.edu/sbbusiness
Fax: (631) 632-8181
TO FIT YOUR NEEDS Phonef (63)1) 632-7171

« Full-time/Part-time MBA (60 credits): Offered in flexible day, evening, and E-mail: mba@stonybrook.edu

weekend course schedules to accommodate both full-time and working students.
We also offer convenient summer evening courses to help part-time students complete
the program within three years.

e Full-time/Part-time MBA (48 credits): This program is for students with at
least five years of professional business experience or an advanced degree beyond the
bachelor’s. It is offered in flexible day, evening, and weekend course schedules.

e Combined BA/BS + MBA: A fast-track MBA program for undergraduate students
whose majors are outside business. The program combines a four-year undergraduate
degree and a two-year MBA into a five-year program.

e Combined MS/MBA in Mechanical Engineering
e Combined MS/MBA in Computer Science
e Combined MS/MBA in Biochemistry

« Combined MS/MBA in Biomedical Engineering ST‘\\\‘NY
. Camibined MPH/MBA I Pubtc ot BRQ\SK

UNIVERSITY

COLLEGE OF BUSINESS

Photos: John Griffin, David Roberts
Stony Brook University/SUNY is an affi ive action, equal ity educator and employer. 0808026

4




0808026-CollegeBusinessBro 12/18/08 5:29 PM Page 2

Five TOOLS You NEED to Build a SUCCESSFUL Career

STONY BROOK UNIVERSITY—
YOUR COMPETITIVE ADVANTAGE

In only 50 years, Stony Brook has grown from a small college to one of
the world’s leading centers for education, research, and public service.

Worldwide Reputation

The London Times Higher Education—QS
World Rankings puts Stony Brook among the
top 1 percent of all universities in the world,
the top 50 universities in North America, and
the top 10 science universities in the U.S.
The Wall Street Journal ranked Stony Brook
eighth among public universities for stu-
dents going on to elite graduate programs.

Affordable Excellence

Stony Brook’s low tuition makes us an
extraordinary investment in your future. Our
out-of-state tuition is the lowest of any insti-
tution in the elite Association of American
Universities. We also offer a variety of financial
aid packages, including grants, loans, and
student employment.

Proximity to New York City
® More employment options

® Better internship opportunities

THINK LIKE A BUSINESS LEADER

Our outstanding faculty teach students how to develop critical skills that
are vital for long-term success in today’s challenging business environ-
ments. We focus on communication skills, innovation, systems thinking, and
analyzing business processes—all the tools business managers need to lead
an organization.

“We prepare students to become business leaders—whether they are
bright young students with no business background or experienced
professionals looking to advance in their careers.”

Joseph McDonnell
Interim Dean

Stony Brook University
School of Business

State-of-the-Art Career Center
e Effective résumé and mock interview
training sessions

® Recruiters and employers are eager to
interview and hire Stony Brook students

® Goal-oriented career support

Extensive Alumni Community

MANAGE TEAMS

Students learn to lead teams and participate as constructive team
members. Business today takes place in teams—sometimes cross-cultural
virtual teams with team members scattered throughout the world. Our
international student body gives students the experience of working with
the organization of the future and our technology gives students the
experience of working in such team settings.

“The MBA program has given me a newfound confidence by developing
my teamwork and presentation skills. The professors come from a
variety of business backgrounds and really coax you into thinking
more critically about business situations.”

Deanna Mussi
MBA, 2008

® More than 100,000 Stony Brook
alumni worldwide

® Productive networking relationships

We are the only university in New York that is home to three new business incubators, two
Centers for Advanced Technology, and a Small Business Development Center. Our robust
partnerships with Long lIsland’s business community yield great value for our students

and graduates. Stony Brook’s diverse campus population prepares our students for today’s

global marketplace.

RUN A SIMULATED BUSINESS

In a simulated competition with other businesses in the same industry,
students make all the decisions real business leaders make in interacting
with employees, customers, investors, suppliers, and competitors.

“The dynamics of the simulation forced my team to think creatively
and expanded our vision of how a business is managed.”

Anatoly Soyfer
MBA Candidate, 2008

WORK ON REAL-WORLD BUSINESS PROJECTS

Students complete projects for actual clients in business, government,
and nonprofit organizations, including start-ups—dealing directly with cut-
ting-edge marketing, finance, and management issues. It's an integral part
of our hands-on approach to business education. Stony Brook business
students have worked with 120 organizations so far, including: ADI, BAE,
Burger King, Deloitte & Touche, Empire Blue Cross, Forest Laboratories,
Hailo LLC, Keyspan, and Krispy Kreme.

“Given the opportunity to volunteer as a ‘consultant’ for
Computer Associates, | was able to learn how to propose,
compile, and present a meaningful, worthwhile, and ‘real-life’
business solution to a company.”

Kristen Borkoski
MBA, 2008

“We seek to give students hands-on business experience.
Project-oriented courses, internships, and business
competitions using simulated business scenarios prepare
our students for leadership positions.”

Aristotle Lekacos
Graduate Director
Stony Brook University
School of Business

BUILD A PORTFOLIO

Success comes to those with a proven track record of accomplishment. In
Stony Brook’s MBA program, you will develop a portfolio of projects, plans,
analyses, and workshops that demonstrate to prospective employers your
abilities and ways you can add value to their organization.

“The portfolio gives our students an edge on the competition with
prospective employers. Time and again, we've seen students get
excellent job offers because they showed their portfolio projects

on job interviews.”
Manuel London, Ph.D.

Associate Dean, College of Business
Faculty Director, Undergraduate College of Leadership and Service




