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LECTURERS’ ALERT 

Video considerations 

After this lecture, students will be able to: 

 
1. Use “News Drivers” vocabulary with precision to describe which 

kinds of information tend to become news. 

 

2. Analyze the role played by editors/producers, the audience 

and market forces in determining what is news. 

 

3. Use specific events and examples  to illustrate the tension 

between journalism’s mission and market forces. 

 

4. Begin to address the news media’s preference for “bad” news. 

 

These skills relate to course outcomes 3, 4, 5 & 6 

What is News 

and Who Decides? 

Morningjoe.wmv 
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What is News 

and Who Decides? 

January 22, 2013 

What is News? 

A More Typical News Day: 

Differences in News Decisions 

February 6, 2013 
Housekeeping, Announcements & Notes 
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Extra Credit Event #2 
 

Sandra Peddie 
Pulitzer Prize Winning Investigative Reporter 

 

8 p.m., March 6 
SAC Auditorium 

 
Tickets not required 

 

News Matters! 

 
Which Matters Made 

News on Your Homepage 

TODAY? 

 

And 

 

What Course Concepts 

Were on DisplayThis Week? 

 

 
 
 

 

  

Verification 

Independence Accountability 

Definitions of News 
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News is What’s On Society’s Mind 

Definitions of News 

News Is any “Scoop”: 
Information That Makes a  

Reporters Primal Heart Beat Faster 

Definitions of News 

News is What an Editor Thinks is News 

Definitions of News 

News  is  Information  Powerful  
People Don’t  Want  You  to  Have 

Definitions of News 
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News is 
Independent,  

Reliable,  
Accurate 

Information 
That Citizens 

Need to Be Free 

Definitions of News 
Definitions of News 

Dog Bites Man vs. Man Bites Dog 

“It’s amazing that the amount of news that 

happens in the world every day always  

just exactly fits the newspaper.”  

Definitions of News 

News is What “We” think is fit and proper 

Definitions of News 
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News is Information 

About a Subject of 

 Some Public 

Interest That is 

Shared and  

Subject to the 

Journalistic Process 

of Verification  

Definitions of News 
Four Factors Determine What 

Is News 

And What is... “Meh” 

1. Universal News Drivers 

2. Editorial Judgment 

3. The Audience 

4. Profits and Competition 

Prominence 

Importance 

Human interest 

Conflict 

Change 

Peculiarity 

Proximity  

Immediacy 

Timeliness 

Magnitude 

Relevance 

11 News Drivers 
 Prominence (Famous participants increase interest) 

 Importance (You’re alerted to serious implications) 

 Human interest (Through these stories of unique or 

universal experience, we celebrate or understand our 

humanity.) 

 Conflict (History’s first draft: Clashes of people, institutions or 

ideas) 

 Change (Alerts us to opportunity or danger) 

 Peculiarity (Unusualness – Man Bites Dog, alerts and 

diverts) 

 Proximity (How close to home? The local news driver) 

 Immediacy (If it just happened, it’s breaking news) 

 Timeliness (The calendar, with anniversaries or holidays or 

deadlines, is the crucial context of these stories.) 

 Magnitude (These are stories driven by surprising numbers) 

 Relevance (How wide is the story’s impact and audience?) 

   

NEWS DRIVERS make information into NEWS 
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Universal News Drivers 

Prominence 

Prominence 

Universal News Drivers 

Universal News Drivers 

Importance 

Universal News Drivers 

BinLadenDeath.avi 
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Universal News Drivers 

Human Interest 

Universal News Drivers 

TexasLabor.wmv 

Human Interest 

Universal News Drivers 

Human Interest 

Universal News Drivers 
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Timeliness 

Universal News Drivers 

Timeliness 

Universal News Drivers 

Timeliness 

Universal News Drivers 

Proximity 

Universal News Drivers 
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Magnitude 

Universal News Drivers 

Conflict 

Universal News Drivers 

Change 

Universal News Drivers 

Relevance 

Universal News Drivers 
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Peculiarity 

Universal News Drivers 

WHO? 

Prominence (it’s news because of who is involved) 

  

WHAT? 

Importance (News and topics with great implications) 

Human interest (People stories, may be more poignant 

than important) 

Conflict (Clashes of people, institutions or ideas) 

Change (Progress, regress) 

Peculiarity (Unusualness – Man Bites Dog) 

  

WHERE? 

Proximity (How close to home? The local news driver) 

The News Drivers, In Familiar Categories 

WHEN? 

Immediacy (Breaking news) 

Commemoration (Looking back … anniversary stories) 

Timeliness (The calendar, with anniversaries or holidays or 

deadlines, is the crucial context of these stories.) 

  

HOW MANY? 

Magnitude (How many?  Stories driven by surprising numbers) 

 

WHO CARES? 

Relevance (How wide is the story’s impact and audience?) 

 

 

The News Drivers, In Familiar Categories 

• What’s Interesting  vs. What’s Important 

Factor 2: Editorial Judgment 

• Who is the Audience? 

• Do You Give the Audience What it Wants  
or What it Needs?  

• What is the Competition Doing? 

• News Presentation 
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Picking Top Stories for YOURNEWS.COM 

-1

0

1

2

3

4

5

0 1 2 3 4 5

Y-Values 

Y-Values

Place the story on the matrix 

Place the story on the matrix Place the story on the matrix 
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Place the story on the matrix Place the story on the matrix 

Place the story on the matrix Place the story on the matrix 
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Place The Story on the Matrix Place the story on the matrix 

Place the story on the matrix Place the story on the matrix 
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Place the story on the matrix 

“What Kind of News Organization ARE You?” 

Source: 2013 “Reality Check” student answers 

“Reality Check” asked if you agree that 

The news media present too much bad news 

8% 

29% 

41% 

2% 

20% 

Strongly Agree

Agree

Neither Agree nor Disagree

Strongly Disagree

Disagree

What It “Needs” 
vs. 

 What It Wants 

Factor 3: Audience 
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The Importance of the Customer  
in Making Decisions 

Audience-Driven 

Striking a Balance 

Audience-Driven? 

Power shifts from editor to consumer 

How the Internet Redefines “News Judgment” 
The New York Post and Daily News Slug it Out 

Factor 4: Competition & Profit 
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Factor 4: Competition & Profit 

Why $port$ is Big News  

NBC New York’s Bruce 
Beck , at  Spring Training 

Factor 4: Competition & Profit 

Is Competition Bad for the News? 

What is News 

and Who Decides? 

(You…sort-of) 
hus endeth the Lesson… 
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Is There Too Much Bad News? 
Bad News.wmv 


